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N
ow 30 years strong, the 2012 
United Hispanic Leadership 
Institute (USHLI) again 
captivated its audience 
with exciting speakers 

and workshops at its annual national 
meeting.

Tis year’s conference’s theme was 
“Redefining Leadership—Transforming 
Our Nation,” and more than 6,000 
attendees came from across the nation to 
participate.

Te conference began Feb. 16, but 
really kicked off on the morning of Feb. 17 
with the 2012 Student Leadership Series 
launch. Te series will consist of 40 events 
in 30 states throughout the year. 

“Te 2012 Student Leadership Series 
is the boldest initiative in the nation as 

far as impacting the Latino community,” 
USHLI President Juan Andrade said, 
“bringing together organizations that 
engage in the best practices and really 
help the Latino students continue in 
school and transition from one grade 
level to the next.”

Invited guest speaker Jose Hernandez 
was the ideal person to get attendees 
ready for the inspiring weekend. A 
migrant worker turned NASA astronaut, 
Mr. Hernandez is now running for 
Congress in California. 

“People get motivated by seeing 
people that look like them and have 
achieved. It gives them a sense of 
empowerment, and so we, as role 
models, have our own responsibilities to 
go out in the community and expose our 

stories,” he said.
 “Te ultimate goal is to empower our 

kids, to have them believe that they too 
can achieve.”  

USHLI chairman Rey Gonzalez, who 
was in his 20s when he helped create 
the organization, said what keeps him 
excited about the conference are the 
endless stories of success. He receives 
letter afer letter about how USHLI has 
changed people’s lives.

“What we lose sight of is the impact. 
I got a letter from a young lady who 
has been coming over 20 years with her 
students, and their graduations (are) 
higher than any group in their university,” 
he said. “Before they started going to this 
conference, it was one of the lowest. We’ve 
heard that story year afer year.”

The nonprofit continues to bet on youth.

by REBECCA VILLANEDA, Staff Writer 

Story continued on Page 42 »»

USHLI President Juan Andrade stands with participants and award winners at the 2012 conference. From lef are Mr. Andrade, 
Angelica Atondo, Aida M. Alvarez, Christina M. Martinez and Alma Guajardo-Crossley.

USHLI Celebrates  

30th Annual Conference
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The Diversity Partners ip

Corporate Responsibility
Each year, USHLI asks corporate 
America to sponsor a luncheon, a dinner 
or a workshop. Southwest Airlines 
returned as a title sponsor, and Lidia S. 
Martinez, manager of community affairs 
and grass-roots communication and 
strategic outreach at Southwest, helps 
make sure this relationship continues.

“I work with a lot of nonprofit 
organizations across the nation. USHLI 
touches so many lives,” she said. “As a 
corporate representative, the (return on 
investment) fits my expectations. It really 
is incredible what (Juan Andrade) is 
doing for those kids who are sometimes 
lost. Te organization provides that road 
map for them.”

Ms. Martinez started as a volunteer 
at USHLI, but as soon as she was in 
a position where she could give back 
at a corporate level, she did—and has 
continued to do so.

“It’s been more than 15 years,” she said. 
“As a corporate sponsor, I am so happy to 
be supporting this organization, and as a 
Latina, I am just beyond myself, because 
I feel that our future is being given the 
tools they need to be empowered and to 
make a future better for all of us. How 
can you not support USHLI?”

Te University of Phoenix, the U.S. 
Army and Buick also provided support 
to USHLI this year. For its part, the 
University of Phoenix will be awarding 
five full scholarships to USHLI to be 
given out throughout the Student 

Leadership Series.
“When you 

look at the current 
educational levels 
among the Latino 
population— 
4 percent 
bachelor’s degrees, 
4 percent master’s.  
Less than 1 
percent at the 
Ph.D. level—it tells 
you one thing: If 
you extrapolate the 
numbers 40 years 
down the road 
with the increase 
in population, 
not only is the country in trouble, but 
the economy will tank,” said Luis Tavel, 
the national director of Latino affairs 
and Hispanic initiatives at the University 
of Phoenix. “We at the University of 
Phoenix, as a responsible member of 
the community, and being a leader in 
education, have to get involved, have to 
address the problem now.”

Buick donated a Verano to USHLI 
to raffle off and raise scholarship funds 
for young Hispanics. GM Director of 
Diversity Initiatives Alma Guajardo-
Crossley said the Hispanic community 
is an integral aspect of the car giant’s 
success.

“When you look at the theme of this 
conference—‘Redefining leadership, 
transforming the nation’—we’ve had to 
do that with the automobile industry in 

the last couple of years 
and we are here and 
happy to support Juan 
in all of his endeavors to 
do the same thing with 
our community,” Ms. 
Guajardo-Crossley said. 

Her colleague Marc 
Hernandez, Buick 
and GMC regional 
director, recognized the 
educational aspect of 
attending the conference.

“One of the things 
we need to do is 
move our dealer body 
forward in servicing 
and understanding the 
Hispanic community,” 

he said. “Te Hispanic community is 
segmented … it helps me understand 
what are the opportunities that exist, 
what is this community about and how 
do I relay that back to the dealers so that 
we have more dealers that will look at it 
more closely.”

Te atmosphere provided by USHLI 
officials was warm and welcoming, and 
made for a networking hotspot.

As students enjoyed speakers like Aida 
M. Alvarez—the first Latina to serve in 
the Cabinet of the United States—and 
Maj. Gen. Kelly McKeague, they also 
were able to let their hair down and listen 
to a band and attend a dance.

Leading off Saturday morning’s events 
was Richard Montanez of PepsiCo. Mr. 
Montanez shared his story about how, as 
a janitor at PepsiCo, he created and then 
pitched his idea for Flamin’ Hot Cheetos 
to the CEO of the company. He took 
some time at the conference to speak 
with HispanicBusiness magazine before 
he spoke to the thousands in attendance.

“If you’re not involved with the 
Latino community, whether you’re in 
marketing, sales or whatever, you’re 
going to miss out,” he said. “Te Latino 
community is so vibrant and full of life—
they’re an inspiration to me. 

“We have to teach our young people 
that they need confidence. Tey need 
to understand that there is greatness 
and brilliance inside of them and that’s 
my role now,” he continued, “I have a 
responsibility to these young people. I’m 
going to hold the door open as long as  
I can.” 
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Juan Andrade, right, with guest speaker Richard Montanez, 
multicultural sales and community activation executive at PepsiCo.
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Tree of USHLI’s four founders. From lef, Juan 
Andrade, Hank Lacayo and Rey Gonzalez. Missing 
is the late Willie Velasquez


